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Why Were We Engaged?

• Dental Medicaid 
Reimbursement Rates 
Had Increased

• Providers Were 
Uncertain and Some 
Unaware

• Only 32% of Missouri 
Dentists were Enrolled 
as Medicaid Providers

• Uncertainty 
Surrounded the 
Credentialing Process
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The Approach

Educate:
• Providers on the 
Rate Increase and 
Value Proposition 

• Break Down Myths 
Regarding the 
Patient Population

Support:
• Meet Providers at 
Every Level of 
Understanding

• Share a Step-by-Step 
Approach
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How Did We Do It? 

SIMPLIFY AND 
MAGNIFY MESSAGING

DRIVE ACTION 
THROUGH GUIDED 

SUPPORT 

EMAIL, SOCIAL, 
DIRECT MAIL, DISPLAY 

ADS AND VIDEOS
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Core Objective

Improve:
• Number of Providers 
Offering Medicaid Care

• Number of Unique Patients 
Receiving Care
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Campaign 
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Educate – Direct Response

Medicaid Mini-Series

• Simple and Focused

• Learn What Providers Were 
Struggling with Most
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Educate - Direct Response Results

Medicaid Mini-Series Efforts
• 58% Avg Email Open Rate 

(Industry Avg is 29%)
• Registrations: 191 
• FAQs Generated: 22
• QR Codes Scans: 34 
• Registration Page Visits: 1,009
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Educate - Awareness

Awareness of Need
• Dedicated to Missouri Dental

Medicaid Facts

• Inclusive of All Patient 
Demographics Visually

• Working to Combat Myths 
About Medicaid Patients
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Creative Sample
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The Creative
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The Creative
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Phase 2 - Support 

Information Into Action
• Emailed FAQ Responses 

• LinkedIn DMs from Jessica

• Developed Detailed Blogs

• Simplifed FAQ Videos to 
Support Providers
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The Creative

Display/Social
Inspired by FAQs 
generated in Phase I



P R E P A R E D  B Y  H I G H  5  C O M M U N I C A T I O N S R E A C H  H I G H E R

The Creative

Display/Social
Inspired by FAQs 
generated in Phase I
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Placement Results To Date

Social Media and Digital Display:
• Impressions: 6,399,456

• Clicks to View Creative: 36,689

• Landing Page View: 61,563
• 20,052 Medicaid Facts
• 25,348 Credentialing and FAQ Blog 

Visits 
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Credentialing Impact to Date

MMAC Reports:

• In FY 2023 184 New Providers 
Enrolled to Offer Medicaid 
Services.

• This is an 82.2% Increase 
over FY 2022. 
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Access to Care Impact

MMAC Reports:

• For FY 2023 50,180 more 
unique dental Medicaid 
patients received care. 

• This is an 13.59% Increase 
in unique patients seen 
over FY 2022. 
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What’s Next

Actual Footage of Providers: 

• On camera interviews with 
providers who have recently 
completed the credentialing 
process  

• These will make up the next 
creative phase of this campaign
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THANK YOU

H I G H  5  C O M M U N I C A T I O N S
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